BUILDING

A STRONGER TOMORROW, TODAY

2021 CANADA CORPORATE RESPONSIBILITY HIGHLIGHTS

HELPING OUR CUSTOMERS REDUCE THEIR ENVIRONMENTAL FOOTPRINT
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2025 TARGET:

100% of wood products purchased
from a responsible source
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TARGET BY 2025:

100% include

the How2Recycle label
on all our private
brand packaging
when space allows
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2022 TARGET:

100% of outdoor plants and pesticides are
neonic-free, except for tree and shrub care
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SUPPORTING OUR ASSOCIATES AND COMMUNITIES

$20,000,000 nvesTED

IN OUR COMMUNITIES SINCE 2016,
INCLUDING $4,000,000 IN 2021

BENEFITTING 320 ORGANIZATIONS
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REDUCING THE ENVIRONMENTAL IMPACTS OF OUR OPERATIONS
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2025 TARGET:

75% of all waste recycled
in corporate sites

STATUS:
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2025 TARGET:

40% GHG reduction
compared
t0 2016

STATUS:
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REDUCTION IN 2021
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